OUNOUSA.COM

It simply means “feminine”
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&’ Millions of women connected,
MeNaentures lack of adequate content in Arabic

Women on the What were they What was available
internet looking for? back then?
= 150 million of = Knowledge = Some relevant
which 20 million = Communication websites, but in
Arabic speaking without constraints other languages
women connected * Freedom of = Strictly moderated
to the Internet speech forums
= Entertainment = Informative
= Social interactivity content not
targeting women

MedVentures Awards 2010 © Mena Web Group SARL
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Innovative content to address this

Menweniures opportunity

The need

Knowledge

Communication without
constraints

Freedom of speech

Entertainment

Social interactivity

Ounousa’s proposition

More than 20,000 pages of content on a wide
range of topics including health, beauty, cooking
and children care

Editorial section raising awareness on women’s
rights, the role of women in society and politics

Dedicated section for love and sexuality
Possibility to comment and express views on each
article published

Anonymous Q&A section

Avalilability of music videos through YouTube,
artists and performers news, gossip

Facebook social plug-in (possibility to “like” and
share comments or articles), Google social plug-in,
Fan page,...

MedVentures Awards 2010 © Mena Web Group SARL 3
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&’ Encouraging results proving the
MeNaentures relevance of the concept

A Year on Year growth of 1 116% Key figures

725,000 visits in
October 2010

Monthly Visits of Ounousa.com

800,000 - 4 million page
700,000 |  *+1116% views in October
600,000 - 2010
500,000 1 225,000 fans on
400,000 - Facebook
300,000 -
200,000 1 l 3,000 daily social
100,000 - interactions

oL mm -__. | | |

Oct-09 Jan-10 Apr-10 Jul-10 Oct-10 959 of the visitors
are women

MedVentures Awards 2010 © Mena Web Group SARL Source : Google Analytics 4
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Me

680,000 Visits

4M PV* .
570, 000 Visits
220,00(?aFnaScebook 1.2M PV*
197,500 Facebook
fans
Growth* : +300% \
[ Growth* ; -18% ]
|
$
‘E‘ o N I 0
OUNOQUSA.COM rocana
Ounousa.com Rotana.net

First musical Pan
Arab channel

Online startup with
5K€ budget per year

290,000 Visits
1,6M de PV*
16,800 Facebook
fans

\

[ Growth* : -49% ]

q

LBCgroup.tv

Major Pan Arab
media group

A challenger of regional Pan-Arab
media

* Visits: Visits per month

PV: Page views per month

110,000 Visits
0,5M PV*

3,700 Facebook 29,000 Visits
fans 0,2M PV*
\
Growth* : +0% [ Growth* : -9% ]
) q
“ g2l
''''' AL JARAS

Lahamag.com

Feminine magazine,
owned by press
giant Dar Al-Hayat

www.aljaras.com

People news, TV
and Journal

* Growth is calculated based on the number of visits between April 2010 and October 2010

MedVentures Awards 2010
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Me d&n’rures

Opportunities to grasp In
advertising, freemium mobile
applications and e-commerce

Phase 1 - 2011 p,

Phase 2 - 2012 4

Phase 3 - 2013

Advertising Mobile Applications Facebook Apps

= Qunousa.com is a
platform for
advertisers to
target a wide, pan-
Arab feminine
segment

Ounousa.com

MedVentures Awards 2010

= Qunousa.com can
leverage its
content and
strong audience to
launch paid
/freemium mobile
applications

= Qunousa.com
can rely on its
numerous fans
to promote
feminine
Facebook
applications with
micro-
transactions

= Qunousa.com
can capitalize on
its wide reach to
become a
leading e-
commerce player
and develop a
digital shop for
women
(clothing, beauty
products, etc...)

© Mena Web Group SARL
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& A coverage spanning over the

MeNwentures Mediterranean

70% of our audience is from Mediterranean countries

Visits Pages/Visit Avg. Time on Site % Mew Visits Bounce Rate
4,048,955 6.53 00:04:44 43.03% 40.61%
% of Site Total: 100.00% Site Avg: 6.53 (0.00%) Site Avg: 00:04:44 (0.00%) Site Avg: 39.08% (10.12%) Site Avg: 40.61% (0.00%)
Detail Level: | CountryTerritory = Visits - b Visits | Country/Territery contribution to total:  Visits -
1. W Egypt 1,340,495 33.11% 5.139%
o B8.86%
2. M Tunizia 722,907 17.85%
3. | B Worocco 423,443 10.45%
11.24%

4. Saudi Arabia 358,843 8.86%

5. M Jordan 207,613 £.13%

& Algeria 183,488 453%

T. Lebanon 176,850 4.37%

a. United Arab Emirates 77,096 1.90% 3.11%

5. Kuwrait 54,838 1.35%
10. Libya 48,632 1.20%

MedVentures Awards 2010 © Mena Web Group SARL 7
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i@ Value and job creation for Lebanon
MeNwntures and other Mediterranean countries

Target organization of Ounousa.com in 2013

13931

OUNOQUSA.COM
I
EX Lebanon Mediterranean / Arab countries
—
Sales team /9 f’ 8 B 1 Sales g
2 Marketers o O , ’
Content t , 9 < —
ontent team

2 Journalists o QO -l 1 Sales 8 8
Technical team 9 : :
2 Webmaster 4 g Technical Partnerships
Logistic team i
3 Agents 8 g 8 E-commerce vendors / suppliers / partners

MedVentures Awards 2010 © Mena Web Group SARL 8



| w\% With a funding of 400K€, we have
o the ambition to achieve a net
VieoNeniues margin of 2M€ in 2013

2011 2012 2013
Business development on Generalization Segment and service
pilot markets on all markets diversification
Advertising
Mobile Apps




o~ We are young motivated
Med&mres entrepreneurs who believe in the
potential of this project

Wassim Kari
Lebanese French - 28

Telecom Engineer (USJ — Beirut)
Master in e-Business
HEC, Paris

5 years of experience in
Consulting (Telecom, Media
& Entertainment)

at Capgemini Consulting

Experience:
Co-founder of ounousa.com

* Mobile content delivery strategy for M6

» Triple Box launch on the French Market

* Global organization definition for Telecom
Egypt

* Due Diligence for the telecom ministry of
communication in Kuwait

* SFR web portal Laucnh and online service
pricing

» Project Management of Web Services

Elsa Aoun
Lebanese French - 28

Telecom Engineer (USJ — Beirut)
Master in Management

Major in Finance

HEC, Paris

3 years of experience in
Strategy Consulting
at A.T. Kearney

Experience:
Co-founder of ounousa.com

» Set up of a strategic Joint Venture between
two major French banks

» Strategic portfolio assessment for a car
manufacturer

» Economic growth assessment for a major
airline company

» Strategic Audit and due diligence for a low-
cost transportation company
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